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German Hidden Champions

Have you ever heard of these global market leaders?

Tente E.G.O. Heraeus Schüco Wanzl

Those comapanies represent the real „backbone“ of the German economy. 
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� Cloos
� Kärcher

� Leoni
� Omicron

� Giesecke & Devrient
� Veka

� Mann & Hummel
� Winterhalter

...or maybe these ones?

Quelle: Simon, Hermann (2007). Hidden Champions des 21.Jahrhunderts. Frankfurt am Main: Campus Verlag
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The Future

Estimated global economic growth
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Quelle: IMF, World Economic and Financial Surveys, World Economic Outlook Database, Geschätztes globales Wirtschaftswachstum 
der letzten 12 Monate, basierend auf dem BIP (kaufkraftbereinigt) der einzelnen Länder, Stand April 2009, Alle Angaben in %

Goldman Sachs currently identifies 8 countries 

contributing to 70% of the future economic growth:

� BRICS

� Turkey

� Indonesia

� Korea
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Emerging Markets - Today

Seems tiny from 

this perspective
(Buyers in the Emerging 

Markets today)

Seems tiny from 

this perspective
(Buyers in the Emerging 

Markets today)
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Emerging Markets - Tomorrow

Seems tiny from 

this perspective
(Buyers in the Emerging 

Markets today)

Seems tiny from 

this perspective
(Buyers in the Emerging 

Markets today)
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Future Potential

(The future buyers in 

Emerging Markets are 

hinding underneath the 

surface)

Future Potential

(The future buyers in 

Emerging Markets are 

hinding underneath the 

surface)
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Different Products for different Customers?

Premium market 
Purchasing power
� > $20.000

Population (in Mio.)
� 150 - 350

6

Premium market 

Middle market

Mass market

� > $20.000

� $1.500 – $20.000

� < $1.500

� 150 - 350

� 1.500 – 2.000

� 4.500 – 5.000
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Think Global - Act Local

Re-location further Re-location further 
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Quelle: M+V Research (2001)

Re-location further 

operations to foreign 

countries (e.g. R&D)

Re-location further 

operations to foreign 

countries (e.g. R&D)

Export activitiesExport activities

Set up own sales 

subsidiaries

Set up own sales 

subsidiaries

Build up foreign 

production facilities

Build up foreign 

production facilities
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Innovations for India

„Identify markets“ 

instead of

Source: M+V Research (2011)
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instead of

„Create markets“
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Contact

Head office

Maier + Vidorno GmbH

Siegburger Strasse 235

D-50679 Cologne

Germany

Tel: +49.221.880 4080

India

M+V Market Development Services Pvt. Ltd.

7th Floor, Vatika Triangle, Block-A Suhant Lok Phase 1

Gurgaon 122002

India

Tel: +91.124.434.2300

info@mv-india.cominfo@mv-group.com
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info@mv-india.com
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From large international businesses to leading MEs (“Hidden Champions”) 

from Europe, Asia and the USA – We will gladly provide you with references 

from satisfied customers.


